LEUKEMIA &
LYMPHOMA LIGHT

The Light The Night Executive Challenge is a national fundraising competition among participating
corporate executives to raise funds for The Leukemia & Lymphoma Society. In 2017, participating
executives in the lllinois Chapter raised over $348,000.

Executive Challenge

Beginning August 27th, all registered Executive Challenge members will receive weekly updates so
you can see how you stack up against the competition! All funds raised will benefit the 2018 Metro
Chicago Light The Night Walks.

Getting Involved

Participating in the Challenge is simple— follow these proven steps to success:

O Register and Mark your calendars: Goal Plan — June/July, Challenge Dates - August 27 —
October 21t

U Partner with the Light The Night Staff to create your customized fundraising plan.

U Set a fundraising goal specific to you and the network you want to engage.

U Launch your effort by making a meaningful personal contribution.

U Reach out to your network to solicit donations from your clients, customers, vendors and
personal contacts. In this busy world reminders are always appreciated, so ask multiple times
to get a response.

U Go social! Share your participation socially via LinkedIn, Facebook and Twitter. Engage
others to support your efforts!

Participation Benefits
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