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The Mission is
Critical

The mission of The Leukemia & Lymphoma Society: Cure leukemia, lymphoma, Hodgkin’s disease 
and myeloma, and improve the quality of life of patients and their families.

The Facts

• Every four minutes someone is diagnosed with a blood cancer.
• Every 10 minutes someone dies.
• Leukemia is the leading cause of cancer death of children and young adults under the age of 20.
• In Florida alone, in the year 2007, an estimated 3,670 people died from blood cancers.

How Your Dollars Are Used

Since it’s founding in 1949, LLS has invested more than $600 million in leukemia, lymphoma and myeloma 
research, $71.4 million in fiscal year 2008 alone. LLS-funded research has led to key advances in 
understanding blood cancers and the lifesaving drugs to fight them.

Research:LLS’s grants program currently supports more than 400 grants in over 14 countries. LLS currently 
has research commitments of $1,200,000 in place in Florida.

Patient Services:LLS provides a range of services, such as family support groups, an extensive educational 
Web site, free seminars and conferences, direct patient financial aid and co-pay assistance.

Education: LLS serves as the world’s foremost source of information on blood cancers. Programs include an 
Information Resource Center, an extensive collection of free educational materials, professional education and 
an award-winning Web site.

Advocacy: LLS’s advocacy program has a strong voice in Washington, DC, representing the healthcare and 
medical research interests of patients and their families to policy makers at all levels of government.

Hero of Hope: Lindsey Rose

For every walk, The Leukemia & Lymphoma Society honors a 
patient currently battling a blood cancer. Lindsey Rose was 
diagnosed with Acute Lymphoblastic Leukemia in December of 
2007.  She is receiving treatment until 2010.  Lindsey is an 
incredibly brave little girl whose motto is “Do Whatcha Gotta Do.”
Lindsey wears an orange wristband with that motto to remind her 
to keep going everyday.

Lindsey Rose is one of the 850,000 Americans fighting blood 
cancer today.  She is a resident of Pinellas County and was the 
Hero of Hope for our 2008 Pinellas Light The Night Walk!



Taking Steps
Toward Cures

Honor Patients – Celebrate Survivorship – Remember Loved Ones Lost

What
Light The Night is LLS’s nationwide evening fundraising walk to celebrate and commemorate lives touched by 
cancer. Nationally in 2008 LLS’s Light The Night Walk campaign raised $39 Million for research and patient 
services and our goal in 2009 is even more aggressive. Participants walk along a two-mile route carrying 
illuminated balloons – white for patient and survivors, red for supporters and gold for teams walking in 
memory of someone.

Who
In 2008, more than 2,300 people in the Tampa Bay area participated in one of three walks – Pinellas Walk 
hosted over 600 people, Sarasota Walk hosted over 600 people, and Tampa hosted over 1,200 people.

When & Where
Light The Night Walk takes place each fall in communities across the nation. Join us on one or more of the 
following dates:

Pinellas, Spa Beach Park, St. Petersburg – October 10, 2009
Sarasota, Payne Park – October 24, 2009

Tampa, George M. Steinbrenner Field – November 7, 2009*

Check-in begins at 5:00 p.m. along with food, festivities and entertainment.
*At this time, date and times are subject to change.*

How
Become a Light The Night Sponsor • Form a Corporate Fundraising Team • Make an In-Kind Donation •
Be a Walker  • Volunteer • Become a Light The Night Balloon Sales Partner  

Our goal for the Tampa Bay area is to raise $346,000 in 2009!

Friends and Family team: 
Dana’s Daring Devils, 

Sarasota 2008



Pre-event
• Presenting Sponsor recognition at Corporate Recruitment Event and opportunity for corporate spokesperson 

to speak
• Opportunity for corporate spokesperson to welcome attendees at the Friends & Family and Corporate Kickoff 

events held approximately eight weeks before the walk date.
• Prominent company logo placement on the following materials:

• Logo on Light The Night Walk Save The Date cards 
• Suncoast Chapter Light The Night event brochures
• Walker Welcome Kits
• Kickoff Event Invitations
• Suncoast website with hot link
• All Suncoast Light The Night press releases and fact sheets

• Personalized press release announcing your company’s partnership with The Leukemia & Lymphoma Society
• Opportunity for corporate insert in Walker Welcome Kits*

Day-of-event
• Presenting Sponsor recognition at the VIP reception
• Opportunity for company representative to address walkers during the opening ceremonies
• Corporate tent provided for guests of your choice at all walk sites
• Corporate naming rights to Event Main Stage at all walk sites
• Prominent company logo placement on the following:

• Participant t-shirts
• Light The Night banner
• Night-of-event programs

• Team Photograph taken at Corporate Tent
• Opportunity to provide product sampling and/or promotional material distribution to walkers
• Recognition by emcee on the night of the event

Post-event
• First right of refusal given for 2010 Walk season
• Presenting sponsor recognition and an opportunity to speak at the thank you reception
• Company name and link to website in post-walk electronic newsletter
• Prominent company logo placement on all Suncoast Chapter Light The Night post-walk press releases
• Personalized Light The Night thank you gift and framed team photograph
• Company mention in The Leukemia & Lymphoma Society Annual Report (for partners who donate $10,000 

and up)

*Sponsor to provide corporate insert in Walker Welcome Kits.*

Industry exclusive opportunity for all three Tampa Bay Area walksites

Sponsorship Company Benefits
Chapterwide Presenting Sponsor - $25,000



Pre-event
• Signature Sponsor recognition at Corporate Recruitment Event 
• Opportunity for corporate spokesperson to speak at the Friends & Family and 
Corporate Kickoff Events for your walksite held approximately eight weeks prior to 
the walk date

• Opportunity for corporate insert in Walker Welcome Kits sent to designated walk site*
• Prominent company logo placement on the following materials:

• Logo on Light The Night Walk Save The Date cards 
• Suncoast Chapter Light The Night event brochures
• Walker Welcome Kits
• Kickoff Event Invitations
• Suncoast website with hot link

Day-of-event
• Signature Sponsor recognition at the VIP reception at your designated walk site 
• Opportunity for company representative to address walkers during opening ceremonies at 
designated walk site

• Corporate Tent provided for guests of your choice at designated walk site
• Company logo placement on the following:

• Participant t-shirts
• Light The Night banner
• Night-of-event program

• Opportunity to provide product sampling and/or promotional material distribution to walkers
• Recognition by emcee on the night of the event

Post-event
• Signature Sponsor recognition at the thank you reception
• Personalized Light The Night thank you gift and framed team photograph
• Company name and link to website in post-walk electronic newsletter
• Company mention in The Leukemia & Lymphoma Society Annual Report (for partners who 

donate $10,000 and up)

*Sponsor to provide corporate insert in Walker Welcome Kits.*

Sponsorship Company Benefits
Signature Sponsor at the walksite of your choice - $10,000



Pre-event
• Gold Sponsor recognition at Corporate Recruitment Event
• Gold Sponsor recognition at the Friends & Family and Corporate Kickoff Events for 

your walksite held approximately eight weeks prior to the walk date
• Company logo placement on the following:

• Gold Sponsor recognition on Light The Night Save The Date cards
• Walker Welcome Kits 
• Suncoast Light The Night website with hotlink to company’s website

Day-of-event
• Corporate Tent provided for guests of your choice at designated walksite
• Company logo placement on the following:

• Participant t-shirts
• Light The Night banner
• Night-of-event program

• Recognition by emcee on the night of the event

Post-event
• Gold Sponsor recognition at the thank you reception 
• Personalized Light The Night thank you gift and framed team photograph
• Company name and link to website in post-walk electronic newsletter

Sponsorship Company Benefits
Gold Sponsor - $7,500



Pre-event
• Silver Sponsor recognition at Corporate Recruitment Event
• Silver Sponsor recognition at the Friends & Family and Corporate Kickoff Events 

for your walksite held approximately eight weeks prior to the walk date
• Silver Sponsor recognition (name only) in the Walker Welcome Kits (if sponsor 
commitment form completed by April 20, 2009)

• Company logo placement on Suncoast Light The Night website

Day-of-event
• Company logo placement on the following:

• Participant t-shirts
• Light The Night banner
• Night-of-event program

• Recognition by emcee on the night of the event

Post-event
• Silver Sponsor recognition at the thank you reception 
• Personalized Light The Night thank you gift and framed team photo
• Company name and link to website in post-walk electronic newsletter

Sponsorship Company Benefits
Silver Sponsor - $5,000



Pre-event
• Bronze Sponsor recognition at the Friends & Family and Corporate Kickoff Events 

for your designated walk site held approximately eight weeks prior to the walk date
• Bronze Sponsor recognition (name only) in the Walker Welcome Kits (if sponsor 
commitment form completed by April 20, 2009)

• Company logo placement on Suncoast Light The Night website

Day-of-event
• Company logo placement on the following:

• Participant t-shirts
• Light The Night banner

• Recognition by emcee on the night of the event

Post-event
• Bronze Sponsor recognition at the thank you reception
• Company logo in wrap up e-newsletter

Sponsorship Company Benefits
Bronze Sponsor - $2,500



Pre-event
• Tent Sponsor recognition on Suncoast Light The Night website
• Tent Sponsor recognition (name only) in the Walker Welcome Kits (if sponsor 
commitment form completed by April 20, 2009)

Day-of-event
• Tent Sponsor recognition on the following:

• Light The Night banner
• 20 x 20 Tent (either Mission or Balloon tent)

• Recognition by emcee on the night of the event

Post-event
• Tent Sponsor recognition at the thank you reception
• Company logo in wrap up e-newsletter

Sponsorship Company Benefits
20 x 20 Tent Sponsor - $1,000

Only two 20 x 20 Tent Sponsorship are available per walksite.



Day-of event
• Company logo on the following:

• Banner placement at walk site of your choice
• Company name in the night-of-event program handed out to all walkers.

Post-event
• Banner Sponsor recognition at the thank you reception
• Company logo in wrap up e-newsletter

Sponsorship Company Benefits
Banner Sponsor (One Site) - $500



Form a Team
Get your employees involved

Be a Team Captain
As a Corporate Team, you can make a difference to the millions of people whose lives are touched by blood 
cancer. The funds raised by your company or organization will be invested in critical cancer research, patient 
services and other activities to help enhance, prolong and save the lives of people with leukemia, lymphoma 
and myeloma.

Team Captain responsibilities include
• Coordinate an internal kickoff for your team with the Suncoast Light The Night staff. The Light The Night 
staff has it all covered! Just set up a date and be sure your teammates can come and the Light The Night staff 
will present all the details your team needs!
• Managing the process internally, from setting goals to recruiting co-captains and enlisting senior staff at 
your organization to offer their strong endorsement of Light The Night
• Recruiting co-workers in your organization and their family and friends to join the Walk and raise funds. 
We will provide you with significant help in the way of materials and information to assist you with 
recruitment
• Building and maintaining momentum, team enthusiasm and spirit up to and during the event
• Forwarding weekly correspondence from The Leukemia & Lymphoma Society staff to your team members
• Collecting money and ensuring it gets to The Leukemia & Lymphoma Society staff
• Celebrating your group’s success at the Light The Night Walk, and thanking the appropriate people after the 
event

Sarasota 2007
Walmart #769

How Walmart raised $32,000 with 112 Walkers:
� Engaged Senior Management
� Reaching out to vendors that sell products to their store
� Grants
� Online web pages
� Fundraising events
� Letter writing 



Paper Balloon Sales
Increase Awareness

Collect donations through paper balloon sales
If your company has multiple locations or just a lot of foot traffic, then paper balloon sales is right for 
you! It provides an opportunity to become a major contributor in the fight against all blood cancers and 
positions your company as a caring corporation committed to the Society’s mission.

Here’s how it works
Stores sell Light The Night paper balloons during a four- to six-week period anytime of year. 

Paper balloons can be sold to customers for a minimum $1 donation.

Each paper balloon has a bar code for easy programming and accountability. Stores will be provided 
with an initial stock of paper balloons, and our staff will replenish as needed.

Once purchased, paper balloons should be placed in highly visible areas such as storefront windows, 
walls, etc., to showcase your community involvement as well as increase awareness for the cause.

The Society will give your company visibility on the Suncoast Chapter Light The Night Web site, 
podium recognition the night of the event and incentives for you and your employees.



Frequently Asked Questions
About forming a team

Q: How many people do we need to form a team?
A: We recommend that a team consists of 10 or more people raising a minimum of $2,000. The average 

walker in the Tampa Bay area in 2007 raised $200. You can still have a team with fewer than 10 
walkers, but most teams have many more! The more walkers, the more fun!

Q: When do we have to register?
A: The sooner the better. The sooner you get started with your recruitment efforts, the better off your team 

will be. Suncoast Chapter staff will schedule time with your company contact to plan your campaign 
around your company’s calendar.  This will ensure your team is established and ready to go by the 
Light The Night Team Captain Kickoff. To register, please fill out the form in this packet or call Caitlin 
Wray at 813.963.6461.

Q: What is an Internal Kickoff and how can we have one for our company?
A: An Internal Kickoff can be held to kick off the Light The Night Walk within your company and let 

everyone know how the join the fight against cancer.  Use the Internal Kickoff to recruit, motivate and 
teach walkers about the Society and it’s mission. Talk up your team goal & all the fabulous incentives!
The Internal Kickoff can be a 10-minute presentation at a management/staff meeting or a fun stand-
alone event.  To schedule your Internal Kickoff simply call Caitlin Wray at 813.963.6461.

Q: For a corporate team, is team membership limited to employees of the 
company?

A: Not at all. Team participation is open to everyone. Employees are encouraged to invite their family, 
friends and neighbors to be involved. It is a great way to build company morale!

Q: What if some of our walkers want to participate in one Walk site and the 
others want to participate in another?

A: No problem. We suggest appointing a Team Captain to lead the team at one Walk and another Team 
Captain to lead the team at the other.

Q: Are pets, strollers, bicycles or in-line skates allowed?
A: Only service animals are allowed - the Walks are in highly populated areas or areas that don’t allow 

animals. Strollers are welcome, though due to safety precautions, bicycles and in-line skates are not 
permitted.

Q: Can someone come talk to me or my team about Light The Night?
A: Yes! The Society has staff members who would be happy to meet with you and your team to tell you 

more about Light The Night.

Q: What is the easiest way to raise money?
A: Two ways:  Letter writing to friends & family and your company vendors and the Light The Night 

Online Fundraising program! When you register, you automatically get a fundraising page set up for 
you. Email that page to all your contacts and watch the donations roll in!



Commitment Form
Sign us up!

Please check all that apply
_____ We elect to be the following level sponsor:           Chapter-wide Presenting             Signature        

Gold             Silver             Bronze       20 x 20 Tent Sponsor            Banner             

_____ We wish to sell paper balloon icons.

_____ We would like to form a corporate team for the Walk.

_____ We cannot officially sponsor, but please accept our contribution of $_________________.

_____ We would like a Light The Night staff person to contact us with more information.

Partner Information

Company Name (as you would like it to appear in print): ___________________________________________

Company Contact Name: ____________________________________________________________________

Address: _________________________________________________________________________________

City/State/Zip: ____________________________________________________________________________

Phone Number: ( _______) _______________________ Fax Number: (________)  _____________________

Email Address: ___________________________________________________________________________

Signature: ____________________________________________   Date: _____________________________

Payment Information

_____ Enclosed is my check for $___________________

_____ Charge my credit card for $__________________

Name on Card: _____________________________________________________

Type of Card:       Visa        MC        DISC       AMEX

Card Number: ______________________________________________________

Exp. Date: __________________            Card Verification Code (CVC)*: ________________

* Three digits on signature strip (Visa/MC) or four digits located above card number (AMEX)

Please return this form to The Leukemia & Lymphoma Society
3507 East Frontage Road

Suite 300
Tampa, FL 33607

Caitlin Wray
813-963-6461 or caitlin.wray@lls.org

We would like this sponsorship to support:
_____ Sarasota Walk – October 3, 2009, Location TBD*
_____ Pinellas County Walk – October 17, 2009, Spa Beach Park
_____ Tampa Walk – November 7, 2009, George M. Steinbrenner Field*

*At this time, dates are subject to change.*


